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Infographic: The Best-Selling 
Products in Latin America, 
2022-2023



Despite the region’s struggles with the pandemic and global 
economic conditions, a range of products are still attracting 
LatAm’s consumers. Below we break down some of the top 
sellers, both in 2022 and beyond.
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REVVING UP

PILL POWER

motorcycles were sold in Latin America 
during the first half of 2022, an 11% increase 
vs. the first half of 2021.1

2.26 MILLION

In 2022 Latin Americans 
increased their spend on video 
games by

and spent US$8.9 billion overall.7
+10% Projected growth rate for 

refrigerators, TVs and other 
appliances and electronics in 
Latin America.9

8.4%, 
2022-2027

Latin America’s eyewear market 
will reach a volume 
of more than

by 2028, posting a CAGR of 7.1% 
over the next 5 years.8

US$16,000,000,000

Projected change in total cars sold in 
Latin America, 2021 vs. 2022.6

4.4M to 4.7M:
In 2021, electric vehicle sales doubled compared 
to 2020, with 23,000 sold.5

2X:

The projected volume of the motorcycle market in 
LatAm by 2027.2

US$17,350,000,000:

The projected CAGR for 
the LatAm 
pharmaceutical market, 
2021-2026.3

9.7%: Brazilians have at least 132M pets10 and 
power Latin America's pet food market, 
which will grow with a CAGR of 12.7% 
between 2022 and 2027 to reach a value of 

The 2030 market volume for dietary 
supplements (like probiotics and 
omega-3 fatty acids) in Latin America.4

US$50 billion:

US$21.2 billion

https://americasmi.com/


Auto sales in Argentina reached

in 2022, a 6.8% increase versus 2021.1
407,523
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SMB SUCCESS

The Best-Selling Products in Argentina 
2022-2023

2022 retail sales growth in Argentina for small and medium businesses (SMBs), 
Top growth sectors among SMBs include:

Pharmacy and 
perfumes

1.4%:

7.8%
Hardware, electrical & 
construction materials

3.2%
Food and drink 
2.9%

HOME 
IMPROVEMENT

The Q3 sales increase for appliances and 
household items in Latin America, on top of 
significant growth earlier in 2022:

Q1 2022: 

increase vs. Q1 2021

77%: In Q3 agricultural machinery sales rose by

(83 billion Argentine pesos).7
52% Q2 2022:

 increase vs. Q2 20216

73.8%
69.8% to

US$464,829,220

More than 

units of PCs and Laptops were 
sold in Q3 2022, a modest 7.1% 
sales growth.3

66,000
Sales turnover for the 
pharmaceutical sector grew by

(245 billion Argentine pesos).5

in Q3 to reach60.4%
US$1.3BTVs were sold in Q3, an increase 

of 11.9% versus the same period 
in 2021.4

343,000

https://americasmi.com/


MOVING FAST

electric vehicles were sold in Brazil 
between January and October 
2022— a 10.5% increase vs. 2021.1

Home entertainment in Brazil has posted strong upticks:

38,700
motorcycles sold in 1H 
2022 in Brazil = 23% increase 
vs. 1H 2021.3

637,000
projected increase in 
motorcycle sales in 2022.4

15%
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The Best-selling Products in Brazil
2022-2023

“HOMEING” IN

year-over-year growth 
in October 2022 for 
home theaters7

78%
year-over-year growth 
in October 2022 for 
projectors8

104%
CAGR for home 
entertainment 
market, 2022-20279

9.22%

growth in cosmetics, 
perfumery and personal 
hygiene sales in 1H 2022, 

CAGR projected for
cosmetics sales,

2022-2028.2

10%

5%

Around of Brazilians

on top of 5% sales growth in 
2021.6

play video games, which 
explains why 2022 video game 
sales increased by

70%

5.3%
Projected CAGR of sports 
nutrition products in Brazil.5

2022 to 
2028>>>5.8%

https://americasmi.com/
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VEHICLE SALES 
ACCELERATE

cars sold in 2022, a new record.1
426,000+

increase in sales vs. 2021.1
2.7%

motorcycles were sold in Chile in 2022.3
50,000+

The Best-Selling Products in Chile 
2022-2023

Year-over-year growth in 
footwear/clothing sales.2

174% Fast food sales boomed in 
Chile between Jan-Oct 2022:

increase vs. 2021.4
26.5%

https://americasmi.com/
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Construction equipment is projected to sell strongly in Colombia:

CAGR, 2022-2028
6.7%

million market volume by 2028
US$552

The Best-Selling Products in Colombia 
2022-2023

FASHION FORWARD
volume of fashion market in Colombia, 
2022 = US$6,000,000,0002

Fastest-growing subsectors of fashion market in 2022:

Personal accessories & jewelry

COP$30 trillion:

38%
Clothing and footwear
30%

Household clothing
27%

Projected CAGR for home appliances market in 
Colombia, 2022-2027.3

2.6% It’s projected that by 2027, Colombia could have a 
projected solar energy capacity of

50% in its solar energy market, 2022-2027.4

4,019 MW with a CAGR of 

POWER SURGE

YOY increase in electric vehicles in Colombia as of October 2022.5

Other types of electric vehicle sales grew too:

982%:

206%
Commercial electric cargo vehicles

82.5%
Electric utility vehicles

10%
Electric motorcycles

https://americasmi.com/
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The Best-Selling Products in Mexico 
2022-2023

new cars were sold in Mexico in 2022.1

Hybrid cars are also selling strongly, with a projected 

1,086,058

37.2% 

increase in 2022
= 70,000 

units sold overall.2

increase 
vs 2021

7%
cars sold in December 
2022, best performance 
in 18 months

120,862
car brands in MX in unit sales: 
Nissan, General Motors, Toyota, 
KIA and Volkswagen

Top 5

Projected CAGR for cosmetics 
market in MX, 2022-2027.3

BEAUTY BOOM GAMING GROWTH

SWEET 
SURGE

9.57%: 

projected sales growth for beauty, 
cosmetics and personal care 
products in 2022.5

12%:

2021 market value of skincare 
products in MX, 4% CAGR through 
2026.4

US$1.6 billion:

Sales volume of meat & poultry in 
Mexico by 2026.

US$74 billion

Sugar and confectionary product 
sales will increase by an annual rate of

Total sales volume will be

by 2027.7

8.3% between 2022-2026

US$3.2 billion

projected sales of video games in 
2022, 5.2% higher than in 2021.6

Top gaming platforms in Mexico:6

US$2.1 billion: 

of Mexicans older 
than 6 are gamers.56.5%

79.8%
smartphones  

20.5%
consoles   

6.7%
computers  

motorcycles were sold in 
Mexico in 2022.8

TOOLING UP

Growth of Mexico’s hardware 
sector between January and 
July 2022.9

7.4%: 
The sales increase in 
the hardware sector 
in 2021.

40%: 
Hardware sales in Mexico 
are responsible for 9% of 
the nation’s GDP.

9%: 1,250,000

https://americasmi.com/
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 Next Steps

While it’s interesting to have a quick view of which products are selling well in Latin America, as you know, 

strategic business decisions require a deeper understanding of the region and its specific markets.

This is where AMI can help.

Our firm has been studying Latin America since 1993, and over the course of 30 years we have conducted 

thousands of studies for clients. We help clients with decisions in 3 key areas:

• Decide in which products, 
channels and markets to invest

• Develop a market entry strategy

• Adapt a product or service to 
the local market

• Decide upon which markets to 
focus marketing spend

• Build a new strategic plan and 
local management buy-in

• Improve brand awareness and 
conversion

• Disrupt the competition and 
win share

• Defend a company’s market 
share

• Decide whether to and how to 
acquire a company

• Find, evaluate and choose a 
local business partner

• Understand the reputational 
risk of a partner or project

• Measure and improve customer 
satisfaction

• Identify and mitigate multiple 
risks (political, regulatory, 
disruptive, economic, etc.)

• Consumer/Retail

• Cryptocurrency

• E-commerce

• Energy 

• Healthcare

• Industrial

• Logistics

• Mining

• Payments

Reach Out

Decisions for Key Sectors

Email us at info@americasmi.com if your company needs to understand Latin America better, whether it’s 
from the perspective of consumer behavior, insights into your competitors or overall risks that your company 
is facing.

Our team can craft a study built to your needs and our extensive experience in studying the region allows us 
to offer guidance based on your study results so you can help decide on the way forward.

View our case studies by sector or contact us directly to learn more about how we can help you with your 
research needs.

While we have helped clients in dozens of verticals, at AMI we specialize in the following key areas:

COMPETITOR
(Competitive intelligence)

CUSTOMER
(Market research)

CONTEXT
(Risk analysis)

https://americasmi.com/about-ami/case-studies/
https://americasmi.com/about-ami/contact/
https://americasmi.com/
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